East Asia Management University (EAMU) is an international university from Singapore that is licensed and authorised by the Royal Government of Cambodia to deliver university degree programs and courses. With our expansion program, the university is recruiting suitable and qualified candidates to fill both academic and non-academic positions.
· Marketing and Sales (MS) Manager
[bookmark: _Hlk135852831]The Marketing & Sales (MS) Manager is responsible for driving student enrollments through strategic sales, marketing, and outreach initiatives. The role involves planning and executing campaigns to promote the university’s brand, programs, partnerships, events and values, while building strong relationships with prospective students, parents, schools, industry and university partners, and the EAMU community.
Job Description - Roles & Responsibilities
1. Enrollment – Local and International students
· Develop and implement effective recruitment strategies to achieve student enrollment targets for both local and international markets.
· Manage the admissions funnel: lead generation, nurturing, conversion, and follow-up.
· Establish partnerships with schools, colleges, training centers, and education agents (local and overseas).
· Organize open houses, info sessions, career fairs, and school visits.
2. Marketing & Promotion
· Plan, execute, and monitor integrated marketing campaigns (digital, print, outdoor, PR).
· Oversee the development of marketing collateral (brochures, videos, prospectus, website).
· Manage digital presence: website, SEO, SEM, and social media campaigns.
· Ensure consistent branding and messaging across all platforms.
3. Relationship Management
· Manage and lead both Sales enrollment and Marketing teams to work collectively as one entity to carry out the marketing initiatives to achieve the S&M objectives.
· Coordinate with the other departments and personnel for a seamless execution of the various marketing and sales activities.
· Maintain and expand the university’s network of schools, agents, and overseas educational institutions for enrollment purpose.
· Strengthen schools and parent engagement in promotional activities.
4. Market Research & Strategy
· Conduct market analysis to identify trends, competitor activities, and student demands.
· Recommend program positioning and pricing strategies.
· Provide insights on new markets, target segments, and enrollment opportunities.
5. Team & Performance Management
· Lead and train student admissions and marketing staff to deliver on KPIs.
· Monitor sales pipelines, conversion ratios, and campaign ROI.
· Prepare and present periodic reports to senior management.

Job Specification requirements:
· Bachelor’s degree in Marketing, PR, Mass Communication, or related field (Master’s degree preferred).
· Minimum 5–7 years of relevant experience in student recruitment, higher education marketing, or service-sector sales.
· Strong knowledge of higher education landscape, student decision-making processes, and recruitment channels.
· Expertise in digital marketing, social media management, and CRM systems.
· Proven track record of achieving enrollment targets.
· Excellent communication, presentation, and networking skills.
· Ability to develop creative campaigns that resonate with students and parents.
· Analytical mindset with ability to interpret data and make data-driven decisions.
· Goal-oriented, proactive, and resilient under pressure.
· Leadership skills with the ability to motivate and manage a team.
· Flexible to travel, work evenings/weekends during enrollment seasons.

Benefits to employee:
· A competitive benefit package with a pleasant, dynamic working environment. 
· Salary: Negotiable. Indicate your asking salary in your CV.
· Position: Full time
· Working hours: Monday to Friday and alternate Saturday
· NSSF and Private Insurance – Hospitalisation cover
· Medical and Dental cover
· Annual Leave
